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ω10 years managing aggregations nationwide

ωNew England team active in MA & RI

ς 53 municipal clients in MA and 4 in RI including 
Providence

ς 41 active programs serving 2,500 GWh and 1 million 
residents

ς Currently working with Providence, Central Falls, 
Barrington and South Kingstown

ωTogether with Green Energy Consumers Alliance, pioneered 
and scaled now-dominant green aggregation model

Experience
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Electricity Choice in Rhode Island
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Electricity Choice in Rhode Island

National Grid provides supply by default, called ñStandard Offer Serviceò. You can choose 

your own supplier at any time. With CCA, the municipal government uses a competitive 

bid process to select a supplier for all residents and businesses that currently receive 

Standard Offer Service supply.
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Goals of Community Choice 

Aggregation

Access bulk purchase electricity pricing for more 
competitive rates

Provide rate stability

Use and support clean energy

Expand consumer choice for electricity supply options
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Market Timing

Savings compared to Standard Offer Service cannot be guaranteed. 

Goal: Secure Competitive Pricing

Buying Power+

Good Energy has secured savings for all of our active clients in MA 
over the course of each of their contracts.
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Goal: Price Stability 

Fixed Rate for 12 to 36 months



Goal: Use & Support New 
Renewable Energy



Goal: Support Renewable Energy 

RES 2021

17.5%

RI New

Extra 

10% 

RI New 

RES 2021

17.5%

RI New

RES 2021

17.5%

RI New

RES 2021

17.5%

RI New

Standard 
CCA Product

Optional CCA Products National Grid 
Rate 

Standard 
Offer Service

Extra 

100% 

RI New

άhǇǘ 5ƻǿƴέ

άhǇǘ ¦Ǉέ
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Goal: Expand Consumer Choice

Aggregation

Standard 
Offer Service 

Third Party 
Supplier
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Goal: Expand Consumer Choice

Aggregation

Standard 
Offer Service 

Third Party 
Supplier

Default 

Opt Up Opt Down 
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Example: Somerville, MA

Savings compared to utility Standard Offer supply cannot be guaranteed.

Somerville included 5% extra 

renewable energy through 

end 2019 and 10% extra 

starting in 2020.
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Program Results



Participant Experience

Å Automatic enrollment of all customers on Standard Offer 

Service supply

Å Opt-out before program begins or anytime during, without 

penalty

Å National Grid continues to handle billing and maintenance 

(e.g. power outages)

Å Does not affect net metering or any low-income discount 

rates
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Implementation Steps 
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Issue RFP for competitive 
supplier and award bid to 
winning supplier 

Public education and opt-out 
campaign for eligible 
residents and businesses

Eligible accounts that have 
not opted-out are 
automatically enrolledon 
next meter read, electricity 
flows at new rate. 

Pass Article at Council 

Develop draft aggregation 
plan and solicit public input 

Secure local approval for 
plan

Submit to Public Utilities 
Commission 

PUC issues order approving 
aggregation plan 

1. 

2.

3. 

4.

5.

6. 

7.

8. 



Current Status 

RI Communities

ǒ Central Falls: Plan approved by Council on May 11

ǒ Providence: Plan under development with Sustainability Dept.

ǒ Barrington: Plan approved by Council on 6/8 

ǒ South Kingstown: Sustainability Committee vote 6/15

ǒ Newport: Council scheduling hearing on resolution on 6/24
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Working with Other Communities

ǒ Purchasing in bulk works with multiple communities going out to 
bid together.
ƺ Providence has the greatest buying power
ƺ Current buying group will also include loads from other clients

ǒ Providence RFP and bid documents are available for all RI 
communities to review.

ǒ Providence is on track to approve a plan in July with program 
going into effect early 2021.
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Appendix: Education & Outreach



Dedicated 
Website

cce.somervillema.gov
19

Å Maintained and 

hosted by Good 

Energy

Å Launch early to 

provide status 

updates, timeline 

and engagement 

opportunities
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Public 
Meetings

Å Multiple public 

meetings

Å Empower advocates 

to spread awareness



Flyers
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Å Often put in town buildings and given to interested, local groups to share



Social Media 
Campaigns
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Å Good Energy develops art and 

content for Town officials to use on 

existing social media channels

Å Facebook, Twitter, NextDoor



Post Card Mailer

Å Sent in advance of the Opt 

Out letter

Å Promotes awareness, 

reinforces program 

legitimacy and sets context 

for upcoming letter


